
Facebook Training: 24 October, Angus House 

Trainer: Amanda Waugh 

KEY MESSAGES: 

Once you have logged onto Facebook www.facebook.com you are expected to 

have your own user name and password. If you don’t already have an account, you 

can just click on create account – this will take you through all the steps you need. 

You can choose whether you want to use an email address or mobile number to be 

linked to your Facebook account. Once you have your own account this will enable 

you to logon, see posts, share information with others etc. 

In the middle area is your news feed which has the record of what sites you look at. If 

you follow someone you will see what they post (other sites do not know who you 

follow), when you like something – everyone knows that you have liked something but 

they don’t know who you follow. You can follow and unfollow pages easily at any 

time.   

When you share something you can choose to make it public so everyone sees it, or 

you can have only (all) friends that see it or you can choose specific friends only that 

see it ‘friends except’. You can also choose ‘only me’ which means that it is only on 

your own news feed and is a way of you keeping a particular post or article that you 

know you will want to return to. 

Facebook is one example of social media there are others such as Twitter and 

Instagram. 

Facebook is free but it is subscription based which means that only people with a 

Facebook account can read posts and interact with them. This also means that 

Facebook is only one of the many communication tools that you use to communicate 

with audiences.  

Some tips: You can choose how people see your posts e.g. you can have a closed 

account so that only your friends can see your posts. To do this you go into settings 

Once on Facebook there is a search bar along the top where you can search for 

other accounts in your area,  

It is the Administrator of your group or page who has the ultimate control and can 

require permission to be given to posts before it will be published on the page. House 

rules is a very useful tool so that you can set out acceptable conduct for the page. 

An example of house rules are those used by Angus Council – you can search for the 

Angus Council page where you will see ‘Hello’ and see more which will show you the 

house rules in full.  

The three different types of Facebook accounts you can have are: 

http://www.facebook.com/


 

To make a post – go onto create a post or just start typing where it says ‘what’s on 

your mind’ you can click on photo/video if you want to add that on as well and then 

you decide who you want to make it available to – public, friends, friends except or 

only me – then click post.  

Insights (down right hand side) will provide analytics for your page – how many 

followers, age groups, likes etc. 

Facebook help page: https://www.facebook.com/help/  

Facebook adverts guidance https://www.facebook.com/business/ads-guide 

https://www.facebook.com/help/
https://www.facebook.com/business/ads-guide

